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This command must occur after you create your tracker object and before you use any of the ecommerce specific

Once loaded, a couple of new commands specific to ecommerce tracking will be added to the default tracker.

DATA ANALYSIS ) E-Commerce setting
ga( 'require’,
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' functionality.
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Adding a Transaction
Once the plugin has been loaded, it creates a transparent shopping cart object. You can add transaction and item data to
the shopping cart, and ance fully configured, you send all the data at ance.
You add transaction data to the shopping cart using the ecommerce:addTransaction command:
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AE-l Eo-lljﬂ_li OI'LI EI' Next, to add items to the shopping cart, you use the ecommerce:addItem command:
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DATA ANALYSIS ) Facebook catalog setting
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HOo|AR 7|2 ] M|,
FIE2] A= G|0o|E| STt e

' Need to set up a data feed?
o Download CSV Template Follow Step-by-Step Guide
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How do you want to upload your data feed?

Upload Once Seta Schedule

w0t OfLIZH S 2N BT YU SHI2
70| 2IE|0{of BT

Enter Data Feed Name
‘Choose a name that will help you find this data feed file later.

New data feed for Catalog_Products - 2018 8.2

Select Default Currency

Select the default currency for products in this data feed. This default currency will be used if tne prices
in your data feed file do notinclude an ISQ currency code (for example: 10 USD instead of §10 for
American dollars). You can update the default currency at any time in feed settings.
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Google certified professional
Hiring a Google Partner to help with a range of services,
including managing your AdWords account or developing your
website, can help you save time and maximize your return on
investment.
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CONTACT US

4th floor, 21, Teheran-ro 52-gil, Gangnam-gu, Seoul, Republic of Korea

MEEEA ZHFEISHR52E 21, 43 (Fofs HAEE)

1508-2, 30, Centum seo-ro, Haeundae-gu, Busan, Republic of Korea
B AAl S0 IE A = 30 KNNEFY 1508-2

Tel. 1544-4627 Fax. 070-8883-0399

www.thebarum.co.kr



